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Mainland™ Tasty
T O A S T I E  T I M E

 brand awareness  press advertising  photography  sales promotion
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Fonterra Foodservice
B U R G E R  S L I C E S  R A N G E

 brand awareness  press advertising  photography  sales promotion
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LD



Anchor™

B A R I S T A  M I L K  L A U N C H

 strategy  brand mark creation  packaging  photography  brochure  advertising



Anchor™

B A R I S T A  M I L K  L A U N C H

 product launch  wholesaler activation  events  trial and sampling  digital

HEATED AT 

FOR 15 SECONDS

72°C
HEATED AT 

FOR 4 SECONDS

140°C

PACKAGED IN 
TRADITIONAL 
CARTONS

PACKAGED IN 
SHELF SAFE
CARTONS

TRADITIONAL
PASTEURISED MILK

UHT SHELF SAFE
PASTEURISED MILK

Anchor™  for Anchor Food Professionals™

B A R I S T A  M I L K  L A U N C H

 strategy  brand mark creation  packaging  photography  brochure  advertising



T h roug h  a  re lat ion sh ip  t hat 
s t a r t s  r ig ht  at  t he  b eg i n n i ng 
of  t he  pro ce s s ,  we  a re  able  to 
u nder st a nd  e x ac t ly  what  you 
ne e d  to  ach ieve.



Mainland™

S H R E D  C A M P A I G N

 strategy  brand awareness  press advertising  social media  digital  sales promotion



Colonial Farm
B R A N D  R E L A U N C H

 brand mark and logo development  strategy  launch campaign  art direction  activation event  retailer presentations  packaging   
 collateral  point of purchase  digital  sales promotion  internal communications  photography  press advertising 
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Colonial Farm
B R A N D  R E L A U N C H

 brand mark and logo development  strategy  launch campaign  art direction  activation event  retailer presentations  packaging   
 collateral  point of purchase  digital  sales promotion  internal communications  photography  press advertising 



We  develop  a  de ep  a nd 
mea n i ng f u l  u nder st a nd i ng 
of  you r  ow n  u n ique 
s it u at ion  t hat  w i l l  i n for m 
t he  f u l l  com mu n ic at ion 
s t r ateg y  of  you r  proje c t .



Riviana Food Service
P E A R  J U I C E  P A C K A G I N G

 strategy  packaging  collateral  advertising



Anchor™

A N C H O R  C R E A M  C H E E S E  L A U N C H

 strategy  launch campaign  art direction  activation event  retailer presentations  press advertising  photography  
 collateral  point of purchase  video content  social media  digital  sales promotion  internal communications



Anchor™

A N C H O R  C R E A M  C H E E S E  L A U N C H

 strategy  launch campaign  art direction  activation event  retailer presentations  press advertising  photography  
 collateral  point of purchase  video content  social media  digital  sales promotion  internal communications



Fonterra Promotions
M I L K  T H E  C A S H  C O W

 strategy  art direction  press advertising  sales promotion  illustration

TO ENTER, SIMPLY PURCHASE ANY 8 UNITS OF FONTERRA  
PRODUCTS FROM TIER 1 AND 4 UNITS OF FONTERRA PRODUCTS  
FROM TIER 2 IN THE ONE ORDER BETWEEN 28/07/14 AND 21/09/14.  
SUBMIT YOUR DETAILS AND PLAY THE MILK THE CASH COW GAME  
TO SEE IF YOU’RE IN THE MOOOOOLAH!

CONTACT FONTERRA FOODSERVICE
National Telephone 1300 738 484  Email fsorders@fonterra.com

MILK YOUR 
$HARE OF

TIER  

1
ENTER 

HERE

HOME   |   ENTRY   |   CONDITIONS   |   PRIVACY   |   CONTACT

TIER  

2



We  help  you  to  pla n 
t he  s t age s  of  proje c t 
development ,  a l l  t he  w ay 
f rom  i n f a nc y  to  i n  ma rket .



Fonterra Proud to be a Chef
T H E  C U L I N A R Y  E X P E R I E N C E  W I T H  T H E  L O T

 strategy  concept  advocacy campaign  art direction  press advertising  photography  
 collateral  video content  social media  digital  internal communications

THE  
CULINARY  
EXPERIENCE  
WITH THE LOT



Fonterra Proud to be a Chef
M A S T E R C H E F S ,  M E N T O R S  &  M A S T E R C L A S S E S



A r me d  w it h  ou r  k nowle dge,  
we  u nea r t h  de ep  con su mer 
b ehav iou r  i n s ig ht s  to  prov ide  
t he  i n for mat ion  to  c reate  
mu lt i - cha n nel  s olut ion s .





T he  s olut ion s  we  c reate  a re 
d r iven  by  ou r  ph i lo s ophy 
of  i ntercon ne c t ion  a nd  t hey 
g u a r a nte e  succe s s .



C ul in a ry  e x p er iences  at  e v ery  t urn

Fonterra Proud to be a Chef
C U L I N A R Y  E X P E R I E N C E S  A T  E V E R Y  T U R N

 strategy  concept  advocacy campaign  art direction  press advertising  photography  
 collateral  video content  social media  digital  internal communications  publishing
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We  en su re  t hat  you 
com mu n ic ate  a  con si s tent ,  
yet  t a i lore d ,  me s s age 
t h roug hout  you r  i nter na l  
a nd  e x ter na l  net work s .



Fonterra Proud to be a Chef
T H E  U L T I M A T E  C U L I N A R Y  E X P E R I E N C E  –  C E L E B R A T I N G  1 5  Y E A R S

 strategy  advocacy campaign  concept  art direction  press advertising  
 photography  collateral  social media  digital  internal communications

Styling Courtesy of: 
DARREN PURCHESE

BURCH & PURCHESE SWEET STUDIO

FO
LD



O u r  cont i nu a l  pre s ence  a l low s 
u s  to  enable  you  to  me et  t he 
g row i ng  dema nd s  of  you r 
ret a i ler s  a nd  con su mer s  of 
you r  br a nd .



Riviana Food Service
R I V I A N A  A N T I P A S T O  R A N G E

 concept  brand awareness  press advertising



We create to connect



Finlayson Communications
1/30 Wangaratta Street, Richmond, Victoria 3121

 t  03 9427 1286  e  hello@finlaysoncommunications.com.au  w  finlaysoncommunications.com.au

St rateg y  Brand  Campaig n


